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Introduction 

 

The Internet is part of everyday life for most people who use it 
to communicate, shop, solve problems, or pursue hobbies. It 
has also become a primary route for engagement and activity 
across government and business. This topic covers the skills 
required to register and apply for services, buy, and sell goods 
and services, and administer and manage transactions online. 

From concert tickets to washing machines, groceries to 

holidays, a website sells what you want. If there's a brand or 

store you like, you can go directly to their Website, or you can 

visit a shopping website such as eBay or Amazon, they carry 

broad ranges of new and second-hand items. If you are a 

bargain hunter, you can use a price comparison site, which lists 

the websites that sell your product according to price. Fun, 

convenient and often money-saving, shopping online has many 

benefits. 

Learning Outcomes: 

By the end of the module: -  

The Learner will be able to: - 

Show the steps required to pay a utility Bill- Council Tax Bill 

Purchase from the online store Amazon. 

Recognise a secure website-v-nonsecure website 

Gain an understanding of online Entrepreneurship. 

Recognise the types of e-commerce 

Benefits of e-commerce. 

Understand the life cycle of e-commerce. 
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Topic 1: Online Payments and Purchases 

Activity 1: 1.1   Payments Pay Utility Bill (Council Tax) using 

the Local Authority website   

Medium 

Duration 60 minutes 

Introduction 

A utility is an essential public service. Some examples are the 

supply of water, electricity, gas, or the supply of services by the 

local authority provided for everyone, and that everyone pays. 

Dealing with utility suppliers online most often involves making 

payments online to the utility service bill using a credit or debit 

card.  

Each local authority will have an online platform, and 

customers can see their bill there. Local authorities used local 

physical offices to accept customers payments; now, the 

payments will be via the  Internet. Government and local 

authorities are today mostly online where offer and provide 

their services. The services can differ from one local authority 

to another. You must search for the right local authority 

responsible for the service in your area.  

 
How to pay council tax online 

 

To pay the Council Tax online. To do this, you will need to 
register on your Council's Website either just for Council Tax 
and or another for council services check their Website.  
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Every Council's Website is slightly different. In this module, we 
will take you through a typical registration and payment 
process. In the end, you should be able to register with your 
local authority for your bills, including Council Tax. 

 

You will need: 

 a computer with an internet connection. 
 Your Council Tax number is found (at the top of your bill). 
 A credit or debit card. 
 A valid email address which you can access. 

 

9. Steps to set up and pay your council tax. 

Step 1: Find your Council's Website. 

Your Council Tax bill will probably include the website address 
where you can pay your Council Tax online. If you cannot find 
it, there are two options: 

 

Option 1: Go directly to the Website: 

All council website addresses follow this format: 

www.(council name). gov.uk 

e.g.,www.lewisham.gov.uk or www.cornwall.gov.uk 

You can type your Council's address into the bar at the top of 
your browser (e.g., Internet Explorer or Chrome) like this: 

http://www.lewisham.gov.uk/
http://www.cornwall.gov.uk/
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Then press the Enter key. This will take you straight to the 
Website. 

 

Option 2 Use a search engine. 

 

Open a search engine such as Google and type in keywords 
such as 'pay council tax' and your Council's name, for example, 
'Cornwall'. Once you have found it, click the link to your local 
authority's council tax page. 

 

Step 2: Go to Council website 

Now click to be taken to your Council's Website. Each Council's 
site will be slightly different, but if you scroll down the home 
page, you should be able to click on 'Council Tax', 'Pay your bill 
online' or 'Pay your Council Tax.'. 

 

Step 3: Find where to register. 

A new page will open. It might offer you a list of options for 
different things you can pay online, in which case click Council 
Tax. Click on 'Register' to start creating your account. 

 

 

Some websites will show a step-by-step counter of how many 
steps there are for you to complete the registration process, 
and where you are in the process, e.g., step 2 of 5 completed. 
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During the process, you may be asked to create a security 
question and answer (e.g., the town where you were born) so 
that if you forget your password, this can be used to verify that 
you are the person who should be accessing the account and 
the password can be reset. 

  

Step 4:Registration form 

When you click Register, a form like the one below will come 
up: 

 

 

You can click on the 'Terms and Conditions' link at the bottom 
of the page to read them (terms & conditions may come up in a 
new window). Once you have read them, go back to the 
window/tab with the form on it. Make sure you tick the box to 
say you agree to the Terms and Conditions, and to complete 



   

  
 
 

9 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

your registration, click on 'Submit'. Once you complete the 
form, you should get a confirmation message. 

Step 5: Confirmation and verification email 

The Council will usually send you an email to say you have 
successfully registered. The email will contain a link to click on 
to verify and activate your account. Sometimes this link may 
only be valid for a short time, so make sure you check your 
email soon after registering. If you cannot see it in your email 
inbox, check your 'Spam' or 'Junk' folder. 

Step 6 - Payment 

You will now be able to sign in and pay your Council Tax by 
going to the council website and clicking on 'Sign in' then 
finding 'pay Council Tax'. 

Note Before you enter any personal or payment information 
online, always check that the Website is secure. It is indicated 
by a padlock icon at the top of the screen and a website 
address that starts with https:// (the 's' stands for 'secure'). 
Always take the utmost care to be safe online. If in any doubt, 
do not submit any card details. 

 

When you are happy, the site is secure and completed any 
other necessary details, press. 

Step 7 Continue or OK to proceed to the next screen. 

 



   

  
 
 

10 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

 

  

 

Step 8: Summary of what you are paying. 

There will be a summary of the details you have already 
submitted, such as the amount you are paying, your address 
and your Council Tax number. If you want to make changes, 
click Edit and make your amendments. When all the details are 
correct, click Continue to move on. 

 

Step 9:Finally, fill in your credit or debit card details to 
complete the payment process. Once you have typed them all 
in, click Continue to submit the payment. 
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Once you have typed them all in, click Continue or OK to 
submit the payment. 

At this point, if you've signed up for 3-D Secure account, an 
added layer of security for online credit and debit card 
transactions such as Visa's 'Verified by Visa' and MasterCard's 
'Secure Code', you might be asked for another password. Enter 
this as required. 

Note: Online payments are often processed by a third-party 
supplier (not the Council itself) so a new window may open 
while the payment is processed. Do not click on anything until 
processing is complete as you could disrupt the payment going 
through. Once the payment is processed, you should see a 
message on the screen confirming it has been successful. You 
will probably also receive a confirmation email from your 
Council. 

Note: Sometimes, online payments do fail. If this happens, it 
could be because of the processing problem, not anything you 
have done wrong. If you are unsure if your payment has gone 
through, wait and check your email account confirming 
payment. If you do not, call the Council to check if they have 
received payment. Do not try and pay again until you are sure 
the payment did not go through in case you end up making two 
payments. 

At the end do not forget to sign out of your Council Tax 
account! (usually at the top of the screen). 

 

After the completion of this activity discuss with the Learner 
 

 Why there are different services provided by the 
government/ public authorities.  
 Why are these services now (only) available online?  
 Advantages of using online services? 
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 The step-by-step process for using the online service 
(depending on the needs of the participants) 
 Check that your local authority offers online services. If yes, 
which ones? 
  (Use your postcode to find the address for the local 
authority. Look up your local authority, then search the 
Website to find out more about the available online services 
offered to the public.) 
 How to register for payments to a Local Authority? 
 Who has used any online services of your local authority, or 
do you know someone who does? And what the benefits of 
these services, in your opinion? 

 
Most of the following links refer to public services in the United 
Kingdom.  
Other countries may have different systems they use to 
interact with public services. 
 

 Under this link, you can find several guides to use online 
government services 
 This link leads to GOV.U.K., the UK platform to find 
government services and information. 

 Make sure your learners know how to look for the service 

they need.  

 Take your learners through one service at a time to facilitate 
building up their confidence in using these services. Be sure 
to follow your learners' needs. If they come to you with a 
problem, use it as a practical example and go through it with 
them in all detail. 

 

 
 
 
 
 

https://www.digitalunite.com/technology-guides/government-services-shopping-banking/government-services
https://www.gov.uk/
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Activity 1: 1.2   Buying a product online from Amazon.   

Easy 

Duration 45 minutes 

Introduction 

If You have decided to make an online purchase, there is always 

a website selling what you want. If there is a brand or store you 

like, you can go directly to their Website, or you can visit a 

shopping website, e.g., Amazon, they carry comprehensive, 

broad ranges of items. If you are a bargain hunter, you can use 

Amazon as a price comparison site, checking the price against 

the brand you want to purchase at the brand's Website.  

For this activity, we will take you through the steps to purchase 
at the amazon store. 

You will need: 

 a computer with an internet connection 
 a credit or debit card. 

Shopping can be therapeutic for some people, but for others, it 
can be a real hassle and cause them lots of stress. Sometimes, 
only individual physical shops will have the kinds of brands of 
products that you want. These shops might be a distance from 
where you live, so you must spend time and money to get 
there. When you get to the store, they may not have the item 
that you want in stock. Do not forget you may have to visit 
several shops to get the best price on an item. Search the 
Internet for the item you want to purchase, and you will see a 
range of websites, from actual department stores such as John 
Lewis to big websites devoted to shopping, such as Amazon. 
You can also use the Shopping option on Google itself. Clicking 
on this will give you items available based on product reviews 
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and price. You can again ask only for results available in shops 
near to you by clicking on 'Available nearby'. 

With Amazon.com, you can avoid these pitfalls and keep your 
shopping experience simple by shopping online. If Amazon is 
not selling what you want or need, a third-party seller on 
Amazon might be. You can also get your items delivered 
straight to your door through the post office or a delivery 
company, so there is no commuting needed on your part. You 
can even become a seller yourself. Amazon is one of the largest 
online marketplaces in the United States, if not the world. The 
company also sells its line of technology items. 

When you visit Amazon, you are entering one of the largest 
online marketplaces available in the world. There are millions 
of products available for sale, and most are ready to be shipped 
right to your door. Simply first create an account by following 
the website instructions and then begin browsing the Website. 
You can even search for an exact product you are looking for or 
something like it. Amazon will show you alternative items to 
look at. 

 

If you find a product you like, simply click on it to learn more 
about it and you will see related products. Once you know you 
want something and are ready to make a purchase, add it to 

https://www.amazon.com/
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your virtual shopping cart. When you finished, head to the 
virtual checkout, as you would in a physical store! Please enter 
your billing and shipping information (or save it to your profile 
for quick checkouts in the future), and then complete your 
order. While you are waiting for your new products to be 
delivered, you can track your shipment on Amazon every step 
of the way.  

What can you buy from Amazon? 

There are more items than you can imagine available on 
Amazon, just like other online marketplaces such as eBay, 
Amazon's top competitor. Some of the most popular available 
options include: 

 books and e-readers 
 home and garden 
 sports and outdoor supplies 
 music 
 health and beauty 
 grocery 
 automotive and industrial 
 electronics 
 computers 

How safe or reliable is Amazon. 

Amazon is as safe and reliable as many other established online 
e-commerce websites and has one of the best customer service 
reputations. It secures and protects your personal and financial 
information, and it does not put you under any obligations to 
purchase items. 

Amazon is an e-commerce company; it also tends to be reliable 
when it comes to shipping times, as they often meet their 
estimated time of arrival. Especially if you live in the United 
States, you are likely to receive your items within a week, as 
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most sellers ship the items within two business days. 
International shipments can sometimes take much longer due 
to customs issues, but you can always track your shipment and 
utilise customer service if you ever experience a problem. 
There is also the option to be a "Prime Member" this option 
means in return for a small monthly fee, there are no delivery 
charges and super fast delivery of the item. 

One of the most important things to make sure you do when 
buying on Amazon is to ensure you are making purchases from 
a reliable seller. Always read product and seller ratings before 
confirming your purchases. To eliminate any potential 
problems you may have after receiving your goods. To learn 
more about this and get tips on how you can stay safe while 
using Amazon, be sure to check out their article on Amazon 
safety. 

Compare prices of products you want with other sellers, or opt 
for something similar. When you find something you like, don't 
just buy it right away. Remember, thousands of registered 
sellers on Amazon; look for someone who may be selling the 
same product for a lower price. If they aren't, you may still be 
able to find a very similar product for a lower price. You can 
then decide if you want to settle for something slightly 
different, as long as you're getting a better deal. As you're 
shopping, check if the items you're looking at are eligible for 
free shipping. Found underneath a product's star rating. 
Amazon is so popular because it was one of the pioneers of the 
online marketplace. It also charged reasonable fees to its 
sellers, which allowed its product offerings to expand 
exponentially. They also conquered the world of book sales by 
eliminating the middle man, allowing it to offer some of the 
lowest prices. 

https://techboomers.com/t/is-amazon-safe
https://techboomers.com/t/is-amazon-safe
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Find more items in stock with tons of sellers, including with 

Amazon itself. You are worried that your local store might be 

out of something you want? Someone on Amazon might have it 

and would be willing to sell it to you, or Amazon itself might 

have one. The Website shows you prices and stock levels for 

different versions of a wide variety of items. 

 

Activity 10. Steps to buying on Amazon. 

1.Sign into your Amazon account. 

Go to www.amazon.com  or their UK site in your web browser 
and log in. To do this, move your mouse over "Hello, Sign In" 
and click Sign In. Then click in the boxes highlighted in the right 
screenshot below and type in your email address and account 
password, respectively. Finally, click Sign in Using their Secure 
Server see below. 

 

2. Search through departments. 

Let us say that your toaster just went on the fritz, and you are 
looking for a new one. Let us start by moving the mouse over 
Departments, then Home, Garden, and Tools, and then clicking 
Kitchen and Dining. 

http://www.amazon.com/
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3. Find a specific category. 

 For example, click on Ovens and Toasters, click Toasters, and 
narrow things down slightly. 

 

4.View and select an item. 

You will now see a list of toasters available for sale. 
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Across the left-hand side of the screen, you will see a series of 
options that you can click to narrow down your search even 
more.  For example, you can look for a product: 

 in a certain colour 
 from a particular company or brand 
 based on how well Amazon customers have reviewed it 
 within a specific price range 
 based on who is selling it 

The product information itself will show you, among other 
things: 

 what the product looks like, and if there are any 
variations that you can look at 

 the name of the product 
 its price when you buy it (and if you save anything off 

retail price) 
 when you can expect to get it, or how many there are in 

stock 
 what other customers are saying about the product 
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When you find a product that you like, click on its name. 

5.Add the item to your cart. 

Here, you will see some more detailed information about the 
product you have selected. If you have decided that you want, 
click the drop-down menu marked "QTY" to choose how many 
of this product you want. Beware that you make sure this 
correct, then click Add to Cart. 

 

 

6.Proceed to the Amazon checkout. 

If this is the only thing you want to buy, click Proceed to 
Checkout, or keep shopping then process. 
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7.Enter a shipping/delivery address. 

You will choose the delivery address for the parcel. If you do 
not have one, you will have to create a new one. 

  

 

Click in each of the boxes or drop-down menus underneath 
"Enter A New Shipping Address" and type in or select: 

 your full name 
 your street address 
 your unit address (if you live in an apartment, condo, etc.) 
 the city in which you live 
 the state, province, or region in which you live 
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 your postcode 
 the country in which you live 
 your phone number 

There are additional options underneath "Optional Delivery 
Preferences", where you can: 

 choose whether or not you're available on weekends to 
receive delivered packages 

 provide Amazon with the access code to your apartment 
complex or gated community (if you're allowed) so a 
delivery person can get in 

 choose whether or not the address your items will be 
shipped to is the same one that you want your bill to 
come to 

 please note with Covid-19 the parcel will be left at your 
door without personal contact, the couriers will take a 
photograph as their proof of delivery. 

When you have entered all your information, click Continue to 
move on. 

8.View and confirm your order summary. 

On the left, you will see your order summary. On the right, 
select the type of shipping you want (if applicable). Click the 
button next to the style you want. Usually, the faster the 
shipping speed, the more it will cost you when you have chosen 
the type of shipping. Click Continue. 
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9.Choose a payment method. 

You will now have to select a method of paying for your 
purchase. 

 

For this module, we will assume that you want to pay by using 
a credit card. To add a new credit card: 

 Scroll down to the section that says "Credit or Debit 
Cards." 

 Click in the box that says "Name on Card" and type in your 
name as it appears on your credit card. 

 Click in the box that says "Card Number" and type in your 
credit card number (with no spaces). 

 Click the two drop-down menus labelled "Expiration 
Date" to select the month and year that your credit card 
expires. 
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 Click Add Your Card to add this credit card as a payment 
option. 

When you have done this credit card will automatically be 
selected as the payment option, so you can just click Continue. 

10.Confirm and place your order. 

On the next screen, you can review your order and make any 
final changes, including the type of shipping you want. If you 
are happy with what you have, click Place Your Order. 

 

You will receive a confirmation receipt via email. Now all that is 
left to do is to wait for your item to arrive! 

Discuss with the Learner Why shop online? - Advantages and 
disadvantages of online shopping 

 Examples of websites for purchasing products or services 
over the Internet (e.g., Amazon, eBay, etc.) 
 What you need when shopping online (e.g., computer, 
internet connection, credit, or debit card/ PayPal account) 
 Setting up an online account and safety online 
 Introducing services for online payments like direct bank 
transfer, PayPal or paying with a smartphone 
 Do they know people who order items online? Ask what do 
they order?  
 Which shopping sites have they heard about? 
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 What shopping sites do people use? And Why? 
 Where can you find shopping sites and what types of sites 
are there? 
 What are the main differences between these sites?  
 What are their main positive and negative features? 
 Where would you search for top websites to purchase food, 
electrical goods, etc.? 
  Follow a step-by-step instruction on how to buy online. 
 This link provides different articles on online shopping. 
 Under this link, you can find ten tips for safer online shopping 
 In this link, there is an article about "How to trust a website 
when buying online." 
 Do not overwhelm the learners by showing them a great 
variety of different sites for buying goods. Please stick to one 
example first and go through it together. Try to find out 
what the Learner is interested in (e.g., books) and look for a 
website to buy this.  
 Remind the learners to be safe online, be vigilant with their 
data (e.g., research retailers online to make sure they are 
legitimate. making sure the Website is secure ("https" green 
Padlock knowing the customer's rights and the return policy; 
using strong passwords for online accounts; etc.) 

Ensure your learners understand that if a deal looks too good 
to be true, it probably is. 
 
 
 
 
 
 
 
 
 
 
 

https://www.digitalunite.com/technology-guides/government-services-shopping-banking/online-shopping
https://www.sainsburysbank.co.uk/money-matters/shopping-safely-online
https://www.buyagift.co.uk/Content/design/infographics/howtotrustawebsite/how-to-trust-a-website.html
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Activity 1: 1.3 How to recognise a secure Website v nonsecure 

website 

Hard 

Duration 30 minutes 

Introduction 

How to recognise a safe Website for you to use, Every website 

owner should be responsible for ensuring its visitors' safety, and 

the Website is secure. It would be best if you also took 

responsibility for the protection of your data. Online shoppers 

are vulnerable to scams like phishing or fraudulent websites, 

man-in-the-middle attacks, spam/phishing emails, pop-ups, 

social engineering attacks, and fraudulent charities or causes. 

Once you give an online retailer your information, it's their job 

to protect the data you provided them, so you must be careful 

who you trust with your information online. So how do you 

decide who to trust? How do you know if a site is legitimate and 

if you should give them your data? 

 

How to know if a Website Is Secure 

Before giving any information to a website, you should make 
sure it is secure and take steps to check if a site is secure.1. 
Check the SSL Certificate Look at the URL of the Website. If it 
begins with "https" instead of "http", it means the site is 
secured using an SSL certificate (the s stands for secure). SSL 
certificates secure all your data is passed from your browser to 
the Website's server. To get an SSL certificate, the company 

https://www.digicert.com/ssl-certificate/
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must go through a validation process.

 

The Domain What is IT 

A Domain Name is your Website's address that people type in 
the browser URL bar to visit your Website. In simple terms, if 
your Website was a house, then your domain name will be its 
address.  

The Internet is a giant network of computers connected 

through a global network of cables. Each computer on this 

network can communicate with other computers. 

To identify them, each computer is assigned an IP address. It is 

a series of numbers that identify a particular computer on the 

Internet. A typical IP address looks like this: 

66.249.66.1 Now an IP address like this is quite challenging to 

remember. Imagine if you had to use such numbers to visit 

your favourite websites. Domain names were invented to solve 

this problem. 
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2.Look at the Domain 

Cyber attackers will sometimes create websites that mimic 
existing websites and try to trick people into purchasing 
something or logging into their phishing site. These sites often 
look exactly like the existing Website. To avoid these kinds of 
attacks, always look at the Domain of the site you are on. If you 
get an email from your bank or another online vendor, do not 
click the link in the email. Type the Domain into your browser 
to make sure you connect to the Website where you intend to 
be. 

 

 

3.Look for Signs that the Company Is Real 

There are a few signs that you can look for to help you know if 
a company is real or not. Physical address and phone number If 
the company lists a physical address and phone number, there 
is a higher chance that they are a real business. Reputable 
companies will list their information so you can contact them if 
there is a problem. 
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Return policy– Reputable sites should list their return policy as 
well as their shipping policy. If you cannot find these policies on 
their site, you probably do not want to purchase from them. 

Prices are too low to believe It is excellent when you find a 
bargain, but you should be wary of sites that offer products for 
prices that are far lower than they should be. You could end up 
with a knock off merchandise, stolen goods, or not get anything 
at all. 

Privacy statement– Reputable sites should tell you how they 
protect your information and whether they give your 
information to third parties. You should make sure a site has a 
privacy statement and read it before you make a purchase. It is 
also a GDPR requirement to have a privacy policy displayed on 
the Website. 

 

The Internet makes it easy for us to pay bills, make purchases, 
and conduct business or communicate quickly. Unfortunately, it 
also creates more opportunities for cybercriminals and scam 
artists to prey on unsuspecting victims. For example, criminals 
may set up fake websites that mimic legitimate ones, hoping 
you'll enter personally identifiable information they can steal, 
such as credit card and social security numbers. 

Before you make a payment or share sensitive information 
online, we advise you to make sure the Website is secure, 
legitimate, and trusted. Fortunately, this is too hard to do. 

Check if the Site Uses Secure Encryption (HTTPS) 

When you are just looking around on a website, the URL (web 
address) probably begins with http://, meaning the site uses 
Hypertext Transfer Protocol. HTTP is the foundation of how 
information is transmitted on the Internet, and nearly all 
websites use it. However, this protocol does not have any built-

https://www.webroot.com/gb/en/resources/glossary/what-is-personally-identifiable-information
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in security to protect you when using the web. That is where 
HTTPS comes in. 

What does HTTPS do? 

When you purchase on a website, conduct business on a 
banking site, or visit any site that requests financial or sensitive 
information, the URL should change, to begin with, https:// and 
will show a green lock icon. The HTTPS stands for HTTP Secure, 
which means that all communications between your browser 
and the Website in question are encrypted and secure, using a 
security certificate. HTTPS can help protect against multiple 
kinds of spying threats, such as man-in-the-middle attacks and 
eavesdropping. 

 

 

The next time you're shopping online, pay close attention to 
the URL, and you can quickly identify when the security layer is 
added on (when you get asked to enter sensitive information), 
and when it goes off again (if you go back to browsing around). 
Test this URL change out on a few sites you know. You may 
notice that the lock icon never goes away, as many of today's 
sites use security certificates. 

The Website Design Matches the Brand's Style 

Fake websites are often put together hastily to start scamming 
right away and can be taken down before the authorities act 
against the cybercriminals who create them. That means they 
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can contain spelling errors, especially of the brand or product 
names, and may include low image quality or video content. 

If the design of a website you know and trust changes suddenly 
or contains errors, colours, or images that do not look quite 
right, close the page immediately before entering any sensitive 
information. 

The Website has Concrete Contact Information 

If you are ever unsure about a website's legitimacy, check for 
contact information. All legitimate companies provide physical 
addresses, phone numbers, email addresses, and other 
identifying contact information on their sites. If that 
information is missing from a website, or if it looks suspicious 
or does not match what you know about the company, then 
that site is likely a fake. 

Discuss with your Learner the following. 

 In this link, there is an article about "How to trust a website 
when buying online. 
 Do not overwhelm the learners by showing them a great 
variety of different sites for buying goods. Please stick to one 
example first and go through it together. Try to find out what 
the Learner is interested in (e.g., old books) and look for a 
website to buy this. Check the site for the padlock. 
 Always remind the learners to be careful with their data (e.g., 
when researching sellers  websites to make sure they are 
legitimate and secure; knowing the customer's rights and the 
return policy; using strong passwords for online accounts; etc.) 

Ensure your learners understand that if a deal looks too 
good to be true, it probably is. 

 

 

Topic 2:  Online Entrepreneurship   

Medium 

https://www.buyagift.co.uk/Content/design/infographics/howtotrustawebsite/how-to-trust-a-website.html
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Duration 45 minutes 

Introduction 

A person who sets up a business or, taking on financial risks in 
the hope of profit is the basic definition for any venture and is 
the same for an online business as it is for an offline business.  

The person requires some if not all the personal traits: - 

Self-Motivation, Understand What You Offer, how it fits into 
the market is prepared to take a risk. Network the product it 
would help to have Basic Money Management Skills with 
Flexibility and Passion. 

Digital entrepreneurship:47% of the world's population is 
connected to the internet" –IT forum (2016) "3 billion: 
approximately 40% of the global population actively uses social 
media" TECMUNDO (2017) "In the fourth quarter and 2017 as a 
whole, US online retail grew faster than it has since 2011. E-
commerce represented 13% of total retail sales in 2017 and 
49% of the growth." Digital Commerce (2018)There is a need to 
dispel a myth here: there are no magic formulas for "making 
money on the Internet while you  

 

 

Activity 2.1 Types of e-commerce. 

 

Provided you fulfil the definition of entrepreneurship and find a 
niche on the Internet that people are searching for and use this 
to meet their need you are staring a journey you save them 
time and energy by showing how they can model your system 
they will purchase your product to show them how to achieve 
their plan. Get the next steps right, and you have an audience, 
can you serve for a long time?  The questions are how and 
where will you connect with that audience? How can you easily 

https://blog.hotmart.com/en/myths-about-digital-market/
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create content? Capture Leads and Make Sales? Learn what 
does your audience crave? There are five main items that 
individuals look for. 

The BIG question… What are people searching for? 
 Provide Your Audience with Services and Products They 
Already Desire 
 

 

 
1.Many are looking for Information Products. 
 

 
 
2. Affiliate Marketing by promoting other people's products on 
your Website and selling them. 
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3. Coaching and Consulting 
 

 
 
People buy courses and pay for professional advice. Why?  to 
succeed at something you want to sell to others and do not 
have the expertise yet. 
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4. Membership Websites And Membership Programs people 
want to be part of a community. 
 

 

 

 

5. Selling Digital Marketing Services 
 
 

 
 

 

Activity 2.2 Benefits of e-Commerce 

What are the Advantaged of e-commerce? 
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There are many advantages to having an online shop or an e-

commerce business. There is a low financial cost for the shop 

than bricks and mortar with the associated cost. The ability to 

sell globally, retarget customers, the lack of employees and 

their salary, tax and other contributions due to the 

government,  insurance contributions to protect the employees 

and the public. By personalising the buying experience, you 

may gain more customers. These are some of the advantages 

and will determine whether you can transfer or start an e-

commerce business. 

E-COMMERCE Businesses are open all hours you can have a 

customer shopping at 11 pm or 3 am in any part of the world. 

Most physical shops are open between 9 am to 5 pm by 

opening all hours you attract more people who would typically 

pick up an item in a physical shop if the store were open. 

Consider the customer who is elderly; housebound works shifts 

structured around unsocial hours, night shifts, they are so busy 

they do not have time to pop out to shop. If there is an e-

commerce shop selling what you want, you cany make your 

purchase at any time and have the item delivered to the 

address of your choice. 

If you are selling a digit product, you can fulfil your impulse or 

need instantaneously and have the product downloaded onto 

your digital device, a tablet, laptop, kindle, or smartphone. 

There is not a security guard in sight only make sure the 

Website is a secure site. All you need to do is use a piece of 

software to automate your ordering system so that customers 

receive an email when they place their order. The customer will 

give out this information and usually agree that you can send 

them further details of new items as you have them. If they do 

this, you have an asset in their useable contact details. Their 

email address is your electronic calling card which can add £££ 
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to your income. They are usually interested in upgrades that 

you can charge, distinct from updated, free and improved 

electronic experience. 

 

 

An online business can personalise the Website they have and 

enhance their shopping experience. You are creating 

personalised landing pages the first page the customer sees. 

They can be customised for different audiences which can 

entice them to buy from the site without extra work for the site 

owner. Very different from a physical shop where you need to 

nurture the customer as they step into the shop. You can do all 

the hard work before launching a campaign to your shoppers 

on your web site. You can carry out an A & B test to check 

which one will sell to most products compared with a physical 

store. A physical store with bought in-stock may never sell if it 

does not tempt the customer. A photograph and colour play's 

an essential and cost-effective way to stir human nature to 

impulse buy. Retargeting customers is one of the most critical 

advantages of e-commerce; Facebook is the method most 

people use and is a low-cost exercise. 

E-commerce can be a less invasive experience for some people 

who dread walking into a brick and motor store as they are 
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made to interact with the shop employees and be asked 

questions? This customer will never contact the shop owner 

while an e-commerce owner is available via their contact 

details on the Website. A massive financial advantage of e-

commerce is the ability to analyse customers shopping habits. 

Customers often feel uncomfortable giving personal detail, 

while the same is not true of the digital customer. They will 

complete surveys rate your service, give you their DOB but not 

the GDPR about personal details. 

An e-commerce advantage is the ability to process many 

orders, while shops can deter people who hate waiting and 

queues. The digital business can scale quickly and grow with 

less risk. A physical store would have to have the space to 

expand. If it is an information product, you can deliver e-

courses write books and more. 

What are the disadvantages of e-commerce? 

No one can buy if the Website crashes or the Internet goes 

down. 

You cannot buy before you try. 

Finding the right niche is one of the worst disadvantages. If 

your niche is trendy, the adverts become more expensive, and 

there is no way to avoid the cost, 

e-commerce customers are impatient. And want quick 

responses. 

You can have Amazon deliver goods anywhere in the world. 
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Activity 2.3 The Life Cycle of e-commerce 

Hard 

Duration 45 minutes 

Space 48 founder Jon Woodall discusses his e-commerce 
lifecycle model, which he created to assess the stages that 
most e-commerce businesses go through. 
 

An e-commerce agency that has developed successful 
strategies for numerous well-known brands, space 48 and its 
development team has been through countless business 
growth journeys. Although there's no one-size-fits-all formula 
for lasting success in retail, as every brand's requirements and 
circumstances are unique, there are typical patterns and stages 
that online businesses go through which form an e-commerce 
lifecycle. 

The three stages of the e-commerce business lifecycle 

He defined these following three stages, which are the most 
common lifecycle growth stages of e-commerce companies, as 
they move along their journeys: 

 Stage 1 – Start-up & fast growth 
 Stage 2 – Plateauing growth or consolidation 
 Stage 3 – Renewed growth by implementing change (new 

platforms, features, resources/people or strategies) 
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In simple terms, these stages are akin to the way a gazelle 

jumps. There is a steep forward jump and then rest, before 

leaping forward again. The same goes for the growth patterns of 

e-commerce businesses, growing fast and then plateauing 

(resting). 

Stage 1: Start-up & fast growth 

Most e-commerce businesses go through an initial period of 
fast and in some cases, unexpected growth. This is usually to do 
with the popularity of the product they sell or market demand 
rather than the implementation of their e-commerce platforms. 
Many businesses will choose platforms such as Shopify or 
Magento. It is essential that your business stays agile and 
responds quickly to change. 
He says you do not want to get caught up in complicated 
systems or handcuffed by too much process. Brands often 
enjoy immediate impact in this honeymoon period before 
growth slows down and a kind of invisible ceiling halts 
progression. This sees businesses moving into the second stage 
of the e-commerce lifecycle, which is a growth plateau. 
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Stage 2: Plateauing growth or consolidation 
He has found that many businesses reaching this second stage of 

the e-commerce lifecycle tend to panic and look for quick-fix 

solutions to perceived issues. You need to understand that it is 

natural for a levelling off growth after the early spike. Once 

your business has gained traction, brand awareness and initial 

momentum, it's time to reflect on your progress, analyse your 

data and gain key insights to make measured and strategic 

changes to your e-commerce website and you're marketing. 

Business owners need to assign ample time and resources to 
research, systemise, and strategies to work out the best ways 
to move to the next level and start achieving renewed growth. 

 
Stage 3: Renewed growth 
He postulates that many business owners think that the 
solution to plateauing growth is a quick fix or a swift change of 
direction, which can be an e-commerce platform move or, 
perhaps, the recruitment of a new e-commerce manager. 
This is not necessarily thinking strategically. An are-platforming 
project might indeed be the answer to a more advanced or 
modern e-commerce platform, like Magento  Still. It would be 
best to make a clear business case (including extensive research 
and risk assessments) before deciding to migrate platforms. 
Check out Space 48's golden rules of the re-platforming blog to 
learn more. In this third stage of the e-commerce lifecycle, the 
attempts to reinvigorate your company's momentum and 
growth should always be strategic. In his experience, the 
solution to plateauing growth may only require realigning your 
business goals with changing customer trends, keeping up to 
date with new technology and channel strategies. Research and 
analysis are necessary to optimise processes and improve 

https://www.space48.com/service/commerce-technology/
https://www.space48.com/service/commerce-technology/
https://www.space48.com/partners/magento/
https://www.space48.com/blog/golden-rules-ecommerce-replatforming/
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customer experience. This will steer your strategy. Research 
may reveal issues, and you might find you need to re-platform, 
but there needs to be sound reasoning behind decisions to 
implement technology and tools. Getting to know the key 
stages of the e-commerce lifecycle will help you view your 
brand's growth as a cyclical process, identify critical questions 
to ask at each stage and understand why an agile approach to 
e-commerce strategy is so crucial to success. This e-commerce 
process bucks the trend of solving issues with quick fixes and 
quick wins, focusing instead on regularly revisiting and 
refreshing your e-commerce strategy for long-term results. 

 
Space 48 published the COVID-19 report below.  

Covid-19 has caused one of the most radical disruptions to 

buying habits ever seen with customers forced to stay at home 

instead of eating in restaurants, drinking in bars, shopping in 

stores, attending conferences, and meeting with salespeople. 

Almost instinctively, consumers have turned online to seek 

ways to purchase goods and access services, causing e-

commerce transactions to soar. And while shelter-in-place and 

stay-at-home orders won't last forever, the behavioural shifts 

they're inspiring may have long-lasting impacts. One of the 

biggest: e-commerce is more important than ever for both B2B 

and B2C companies. If digital is the new normal, how can you 

make the most out of e-commerce now, to protect yourself 

long term B2B marketers find in-person events and conferences 

an effective way to drive conversions. Pre-Coronavirus, 69% of 

buyers already said they expected more Amazon-like buying 

experiences;67% had switched vendors for a more consumer-

like buying experience. Eventually, the world will exit the 

pandemic mode. But it's unlikely that we'll return to business as 

usual. 

https://www.salesforce.com/research/customer-expectations/
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For one thing, there's the very real possibility that some 

businesses won't survive the economic shocks the coming 

months bring. And then there's the potential for large-scale 

remote operations to change the way companies do business. 

Or maybe procurement practices will change as we see how 

effective digital content can be in place of live demos. 

 

Extra Material 

 

 

www.digitalunite.com/ technology-guides 

www.gov.uk 

www.amazon.uk 

there are other clickable links in the modules. 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.amazon.uk/


   

  
 
 

45 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

  This project has been funded with support from 
the European Commission. This publication reflects the 

views only of the author, and the Commission cannot be 
held responsible for any use which may be made of the 

information contained therein. 

 

Conclusion 

Digital in 2020: the essential headline numbers 

Digital's role in our lives has reached new heights, with more 
people spending more time doing more things online than ever 
before: While the numbers below are staggering many people 
cannot get online. They have no internet connection available 
in the area that they reside. They do not and cannot afford a 
device. The government are still working towards "digital by 
default" as government services are only to be online, e.g. 
universal credit requires online journals. Worldwide, there are 
3.80 billion social media users in January 2020, with this 
number increasing by more than 9 per cent (321 million new 
users) since this time last year. Globally, more than 5.19 billion 
people now use mobile phones. However, gender is also a 
critical factor, showing that women are more likely to be 
'unconnected' than men.  
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